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Roxy and the Rubens from Ireland’s Magma Films

and Gemany's Ulysses Filomproduktion

Looking forward
to Cartoon Forum

Since 1990 Cartoon Forum has been bringing together European producers, broadcasters and potential
financing partners. Ahead of this year’s event in Rogaland, Norway, TBI looks at the shows that will be on offer
and talks to producers, distributors and broadcasters about the event itself.

artoon Forum differenti-

ates itself from every other

event in the kids TV cal-

endar by being neither a

festival, a conference or a

programming market. Instead it's a copro-

duction forum, allowing producers to pitch

their show to a room of potential broadcast
and financing partners.

Since that first event in Lanzarote,

Spain, in 1990, over 300 of the projects
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pitched, with a combined budget of over
€1 billion (US$1.4b), have been broadcast
or are in production.

The organisers of the event, which is
ultimately funded by the European Union,
claim it has played an “"essential role” in
revitalising and creating a vibrant
European animation industry.

This year 90 projects were submitted
and whittled down to a final complement
of 63. The rules hold that each project

must have a sponsor, indicating a prelimi-
nary interest, which is perhaps the least of
the challenges, given that, as one well-

known distributor says, “we all know each

other and we are generally happy to write

I

letters for each other." ]

With the increasing number of kids pro-
ducers, it's a rare chance for those selected
to get their trailers in front of a room of
potential buyers. The organisers weight
their selection towards projects from the
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EU-accession states and countries that
have less developed animation sectors.

A cursory look at the list of projects for
this year reveals the involvement of pro-
ducers from several countries not tradi-
tonally associated with animation. There
are, for example, three projects (The Arctic
Ring, Schh and How to be a Grown-Up)
with Estonian involvement, one (Ninon)
with a Latvian producer attached and two
(Aztronimo and Shrain) with
Luxembourgian producers on board.

But it is producers from France, the
European country with the most devel-
oped cartoon sector, that are the most rep-
resented. In total, 28 French companies
are involved with selected projects, under-
lining the importance of having a French
coproduction partner and the strength of

France’s kids production sector.

To put the French involvement into con-
text, the next largest representation is
from Spain, which has 16 producers
involved, ahead of Germany with nine,
the UK with eight and Belgium with seven
production companies in attendance.

The event is, arguably, less useful for
Europe's largest producers, in terms of
pitching at least. “We really like the event,
but we're in the fortunate position, as
Aardman, in that we can get meetings
already,” says Miles Bullough, head of
broadcast at Aardman Animations
"We've had Chop Socky Chooks and Little
J at Cartoon, but for us I don't think it was
the making or breaking of those projects.”

The larger producer/distributors can,
however, use Cartoon to get on board
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Clockwise from top left: Silly Bitty Bunny, Ella
and Aleksi and Laika, Space Adventures

other producers’ projects. Aardman, for
example, picked up international rights t
Hungarian producer Studio Baestarts’
series Log Jam outside France where it
was already presold, following a conver-
sation at last year's Forum.

This year's line-up is full of small pro-
duction companies although some of
Europe's bigger companies are pitching,
including Spain's BRB (Little Sapiens),
Cromosoma (Aztronimo), Imira (Copy Cut)
and Neptuno (Gaga Astronaut Professor),
France's Alphanim (Pigly), Millimages
(Mon Robot et Moi), Xilam (Gaga
Astronaut Professor) and Belgium's Studio
100 (The Story isn't Over Yet). There is also
evidence of UK producer/distributor
Target Entertainment’s foray into kids TV
(Skybabies) .

As well as a healthy dose of scepticism —)(

“to be honest, a lot of the projects aren't
very good" — says one distributor heading
to Cartoon to acquire rights — there is a
genuine and widespread affection for the
event. Its relaxed and sociable atmos-
phere is one reason. Attendees are cor-
ralled from sessions to evening social
activities and getting to talk to peers out-
side of a pitch session or formal meeting is,
most agree, both unusual and helpful.
Timing-wise, it's useful to present proj-
ects in September as it can act as a starting
point for negotiations that will continue at
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MIPCOM Jr. a few weeks later. Having to
submit projects in April, however, is a test.
Miles Bullough says: “That's one of the
challenges, you are working months and
months in advance and a lot can happen to
a project in five months." But Bullough is
very positive about the event. “A big, big
plus is the wonderful atmosphere. It's rea-
sonably contained, there’s a good standard
of people there and they are very focused.
The thirty people you need to know to get
a TV show made are there.”

The event is funded by the EU Media
programme and designed for European
producers. But international producers
can attend if they are attached to a copro-
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duced product. It's tough to get an invite
for kids TV people outside of Europe, but
worthwhile if you can get in, says Marie-
Claude Beauchamp, president of

)(' Canadian producer Carpe Diem. "It's one

of the best plattorms in the animation
industry. You get a full audience to give
you ideas and feedback about your show,
there's time for a full-fledged analysis of a
property. You leave with so much more
information about a property than at any
other event. It's also great place to find out
what the latest trends are.”

The teedback for producers has been
improved in recent years with comment
forms for audience members.

Clockwise from top left: Q Pootle, Skybabies,
Granny O’Grim, Krazy Kathy and Black to the
Moon

Carpe Diem was at the Forum as a
potential partner for Imira's Lucky Fred,
although it could not, ultimately, find a
Canadian home for the 52x12mins series.
Beauchamp won't be at the Forum this
year although Carpe Diem is involved
with Silly Bitty Bunny, which is being pre-
sented by Spain's Planet Nemo.

So, what use is Cartoon Forum for an
established pay TV channel? “For
Nickelodeon International it's very impor-
tant,” says Nina Hahn, senior VP, interna-
tional production and development for
Nickelodeon. "Ii's one of the few things
that is more of a festival and less of a mar-
ket, so you really get a feeling that content
is king and producers are there to have a
real conversation about content in a way
people don't do elsewhere.”

Nick takes a sizable contingent com-
prising a couple of people from interna-
tional, three to four from Nick UK and
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generally someone from the channels in
France, Germany or Italy.

The potential financing partners might
have already seen the projects, depending
upon the stage of development they have
reached. “Some projects are at an early
stage and some aren’t,” Hahn says.
“Some have full pilots and are fairly
developed - they fall into a pre-buy camp.
Other projects are at a very early stage
and they are the ones at my end of things.
If you see something you like, then yes,

you go for it. It can get competitive.” This
year Nickelodeon is shopping for charac-
ter driven, boy/girl shows that reflect a kid
point of view.

Cartoon Network also sends a handful
of people, one of whom is acquisitions
manager Richard Rowe. “We normally
send three people,” he explains. “There
are three screenings going on at any one
time and we like to have someone at every
one of them.”

The fact that the big international pay
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TV kids networks, with channels all over
the world, invariably want global rights
can be an issue, given that some projects
come to the table with broadcast partmers
already attached.

“You'll see a pitch and then find one of
the key territories has been sold already,
which can be frustrating. We start from a |
position of wanting pan-European rights,” .
Rowe says. This year Cartoon is shopping
for comedy and comedy action toons and
preschool.
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Previous Cartoon Forum pitches that have since been picked up by
broadcasters, clockwise from top left: Alphanim’s Hairy Scary, TV loon-
land’s Raymond, Tiger Aspect’s Tinga Tinga Tales, Aardman’s Chop
Socky Chooks, Imira's Sandra the Fairytale Detective, Monster
Animation’s Fluffy Gardens and Jam Media’s Roy TBI
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